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From To 



H/t 23red 



#1 From awareness and attitudes to behaviour 



#2 From campaigns to platforms 



#3 Going with the grain 



2013-14 



National and Local: 

 How do we increase our odds of harmony? 



What works and what doesn’t 



Partners at the heart of things 

http://www.youtube.com/w

atch?v=QMs_Z80JYls 
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Someone needs to lead and coordinate  



Examples of projects that make a difference 

Year No. quit 

dates set 

No. 4-week 

quits  

2006/2007 75 38 

2007/2008 216 121 



Only the numerate survive 



And finally 



Thank you. Let’s talk. 
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